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| Plamnmg WidtheU alre going to say

- Group exer
- Write your own release
- Review and summary

- Questions
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m Discussion andi Questions
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m Very lItEfgets into thermedia by accident

m No comment - NEVER!

m Tell the st ry& your terms

m Enjoy the publicity for you, your business or
animal science generally
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- merl at mqﬁi t time, be aware of copy dates

- toplcal, mMajor announcement, interesting,
unusual, celebrity.....
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P) -

- BasIc rules

—

SEIRIargo
- Reviewrand summar:
-y




—~ rJOO"“ o

SuElifa gooal ston

: —ngg,cmg‘i‘"

at the right time, be aware of copy dates

Remember you only have one shot to get it right...
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ENEE GLlEl ECCURatERtor the point

{iain poInts in; the first paragraph
ud’e guetes or comments from named
SPOKESPErSO! Pou)

m Avoid jargon, long words, long sentences,
long paragraphs

m Include contact details of named person
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| Eepyoe
SARIENOE NEMEaEdrESS, organisation or
eyescauenmngibrianded news release paper
| eaverEnoug space between letterhead
dRESEZEIRENON SUb editors instruction
- 1p9 Off goule space typing on 1 side only
- - wide margins
- short pithy ‘rP]ces
- N0 more than 3 sentences per paragraph
- indicate If going to 2nd page (max 2), include page no

- don't split paragraph at end of page
- write '‘END” at bottom of last page
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i ject to an embargo on its
elease until 7am 1/1/2007.”
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ADC WMiall oservice Fress n~eiease
New Street
Some Town
The Shires
MAJOR CONTRACT FOR LEADING CARRIER
Britian's number 1 carrier ABC Mail has landed a major new contract with Top

Electronics plc the country's biggest supplier of electronic components.

Marketing Director, Peter Child, "acclaimed the Top Electronic contract as a great
achievement," saying that, "it was one of the most sought after contracts in the whole

business".

"Top Electronics has gone for us because they realised that no-one could reach the
professionalism achieved by ABC Mail, its network or range of highly developed

services."

Top Electronics will be using Datapost, Super Post 24, Super 48 and the standard

service to send its products speedily on the way to their nationwide destinations.

ABC Mail's unrivalled nationwide distribution network will be running a peak
performance to guarantee success for Top Electronics. Its unmatched delivery fleet,
which carries 250 million items a year, will be used to reach Top Electronics' huge

network of 2000 outlets.

"We chose ABC Mail because they proved that they had the products, pedigree and
the reliability to match our needs," commented Top Electronic General Manager, John

Smith.

With Top Electronic distribution needs extending across the whole of the country
ABCM has proved yet again that it is really the only carrier that can deliver the goods

to meet such a major national distribution challenge.

As Peter Brown, District Manager of ABCM distribution centre pointed out, " We
will be using all the services at our disposal to make sure that Top Electronics is a
satisfied customer. These services range from the express services such as Datapost
and Super 24 to our guaranteed 3-day standard delivery service. TE has bought the
best by using ABCM." The unique services available to TE shows, said Peter Child
that "ABCM is truly the best choice of business customers."
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No date

Breaks)parddiaphilatiootiom of page 1

NENIEWE NUMBESS or continues’ at bottom of page 1
NONUHENNTO cori#'t '

NORENCSE at betton of page 2
HEeaaline s rJQ'r,JS = offiers no essential information

Over fl\/rH — “Mmajor new" etc too many overstated claims by
! ABC — “unrivalled”, "unmatched” etc

from too many sources

Important facts missed - WHAT IS THE VALUE OF THE
CONTRACT! What is Top Electronics business, What are all the
services mentioned, Where is the ABC distribution centre - why
is it mentioned?

Abbreviations and use of jargon, eg ABCM, TP, Super 48
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B EXEICISENORYOUNO pract

— Is it interesting/understandable to the layperson
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- clear

an obvious plug, too long, misleading, an obvious advert.

Better than everything else that lands on the desk that day!



YWrltlple) fogts

ARy QUESTHeNS!




EVAGENRGE
s Groetnd ruJes-"

|
n hepalat
|

ractice Interviews
Revi anﬂ'summary

m Discussion and Questions
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— Whatlyoellare prepared to discus
CHOOSENIVENRLERVIEW OF preferer
OIREBWIIFthE=IneNnterviews ensure you have a
JO00d PRORE J]ne@% NO'nterruptions
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0 Jr amme, Interviewer, audience, interview length
- de ‘ee off detall required
- ask what will be the first question
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cry/StellISENVOUIFthougnts
joeEEWRNGEZS/ DUllEt poInts

identify SHpeInts youlwould like tor make

jons and prepare answers

— cho'ose r words carefully - practice by recording or talking
to your self to get the right words to use

— use everyday language, graphic, precise & emphatic
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- don't number points, be over-familiar, loose your temper
- watch the time
- try to get the last word!






Be firm, polite, everyday language
Get the last word
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Thanks for your attention
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